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    OPERATIONS MANUAL

   AUGUST 2004-08-15

    Author: Rak Razam

This document is an operations manual for Entrance Digital Magazine, published by Paper Free Press. It will attempt to set out the structure and workings of the digital magazine (“digizine”) for internal use and future training needs.

1.1 WHAT IS A DIGITAL MAGAZINE (“DIGIZINE”)?

A digital magazine, as opposed to content being hosted on a website, is a fully laid out text and pictures magazine in PDF format. PDF stands for Portable Document Format. It uses a compression technique that makes the file you download a compact file, without losing quality. This allows you to view en•trance as if you were reading a print magazine. A PDF file is always virus-free.

 What is the Adobe® Acrobat Reader™ and what version is required? 

 Adobe® Acrobat Reader™ is software that lets you view and print PDF files. You will need Adobe® Acrobat Reader™ version 5.0 or later. en•trance CANNOT BE READ WITH ADOBE® READER 4. For your free Adobe® Acrobat Reader� download, click here.  

Can I download via a dial-up connection? 

 Yes, the download times will vary according to the bandwidth of your connection.

 What happens if I am disconnected while the digital issue is being downloaded? 

 In our experience it is better to recommence the download again.

 Do I have to stay connected to the Internet to read the digital issue? 

 No. You do not have to be connected to the Internet to read en•trance, but you do need to be connected in order to use the active links.
1.2
WHAT IS ENTRANCE DIGITAL MAGAZINE?

"en•trance – your doorway to the Global Trance Community”
en•trance  is a free, downloadable digital magazine in industry standard PDF format for the Trance music community.  Trance music  has seeded itself across the planet into many communities  that dig the beat and keep alive a psychedelic lifestyle. Live it, love it, dance it - and now you can now read and write about it. Because en•trance is a digital magazine, with global distribution and contributions from all over the world, every issue is a doorway to what is happening in your community now. 

en•trance  believes the Global Trance Community is more than a slogan or buzzword.  We believe there are talented people that want to share their original work and receive due recognition for it. We also believe there are hundreds of websites that publish largely to their micro communities and whose work often goes unnoticed. As a downloadable digital magazine that goes directly to subscribers,  we provide the canvas to publish and deliver that content to a global audience all in one package.

Become a subscriber to en•trance and every two months you can receive our FREE full colour PDF magazine directly from the DOWNLOAD page. We keep you informed, up-to-date, and excited about the Global Trance community through our quality articles, interviews, news, reviews, events and photos. And we have the latest hotlinks that take you directly from our magazine to FREE music downloads.
1.2 WHO IS THE TARGET AUDIENCE OF ENTRANCE DIGITAL MAGAZINE?

Trancers celebrate the archaic ritual of the dance to electronic music and tribal beats the world over.  This natural expression and coming together of people from all backgrounds into a global dance culture has been growing for many years, with annual festivals and parties carrying the trance vibe from country to country and person to person.   A lot of people are passionate about trance music and culture and report on it via websites and zines for their micro communities. Because of the global  nature of the culture a lot of Trancers are world travellers and use the internet to stay in touch with their global networks. Trancers in general use the net to discuss their community on message boards and forums and have embraced the new communication technologies to further their relationships in the physical and digital worlds. Yet despite all this these communities are islands in the Net, so to speak, documenting their separate enclaves in the Global Trance Movement. 

1.4
WHO PUBLISHES ENTRANCE MAGAZINE?
en•trance is published by Paper Free Press.net, a e-publisher. PO Box 49 Elwood Victoria 3184 Australia.    http://www.paperfreepress.net
1.5 WHAT ROLES DOES ENTRANCE MAGAZINE HAVE?

Entrance is an open source community that welcomes quality contributions and volunteers. By networking through an online content management system – the CCMS – each key staff has their own email and access to the CCMS where the magazine is put together. In the future these roles may have some monetary budget to cover expenses and work,  paid from advertising and other sources. These key paying roles involved in direct production of the magazine act as spokes out to a much larger network of unpaid freelance contributors who provide content under the Creative Commons ‘copyleft’ arrangement, with full ownership of their material and attribution rights. 
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EDITORIAL FACILITATOR     Handles the facilitation of the remaining editorial team that are overseeing their various departments, as well as charting the course of the digizine as a whole and setting deadlines, schedules and handling content management issues.

ART DIRECTOR
Handles all the layout, art, design and submissions relating to such and puts the issue together in InDesign. In general there are set templates to work from that make putting together the issue easy and a ‘look’ to entrance the Ad follows. Where templates aren’t used we use double page spread photos with text over the top etc with headers and footers. A related document – CREATING ENTRANCE DIGIZINE with IN DESIGN  can be found at http://www.entrancemagazine/creating_entrancedigizine_indesign.doc

NEWS/ FEATURES EDITOR 
Is responsible for sourcing fresh and original content from all corners of the Global Trance Community as relates to the culture and goings on. This includes new editorial content on set themes as well as reprinting existing relevant content and managing ongoing news and updates from around the world. 

MUSIC EDITOR
Is responsible for managing the facilitation of other sub editors in the music field and establishing and maintaining relationships with the web of music contributors. Within this field is sourced interviews and articles on DJs and all things music related, including CD/ music reviews etc which can be assisted by the Assistant Music Editor.

REVIEWS /LISTINGS EDITOR
working closely with the Music Editor, the Music Reviews Editor  releases@entrancemagazine.com is in charge of facilitating all submissions regarding websites, music and party reviews and listings. This includes new music reviewed each issue from around the globe. Music reviews currently works in partnerships with the labels and we try to stock CDs reviewed in the Entrance online shop at http://www.shop.thehousemelbourne.com
ADVERTISING MANAGER
Handles all advertising queries and responses. 

PROOFREADER
Proofs the final magazine before going out and proofs individual pieces whilst still on the CCMS system. 

1.6 HOW DOES AN ‘OPEN SOURCE’ PUBLICATION WORK?

Entrance uses the cellular structure of management model. A rotating and distributed collective of behind the scenes editorial and production people will compliment the core editorial team and oversee a further network of freelance contributors in each main sector in what is called an “OPEN SOURCE” publishing model. This means in general more autonomy for each subeditor in charge of their own sections and facilitating their own talent base of contributors. Each section editor can be in charge of other editors or assistants within their section to help facilitate the flow of information, and the whole process is overseen by a group facilitator who brings  everything together. 

To achieve our global reach each sub editor must strive  to utilise their own and expand upon the reserve of networks within the global Trance community. We will all share contacts and leads but this may also require checking out overseas trance websites forums and message boards, developing relationships in those communities as well as networking with your existing contacts.  This may overlap to some degree but it also has it’s  separate strands. Ongoing content breaks down, roughly, into;  features, news/reviews, interviews and art. This means some of the contributors from one section may be able to say, write a feature article in another section, but don’t count on it.   Hopefully as our viral marketing network spreads a contributor database will develop that will also help spread the word and all these contacts will be spearheaded by the individual editor in charge of the section. This collaborative approach is based upon the ‘open source’ computing model as the act of collaboration is open to all and whilst targeting commercial advertising, the end magazine is freely shared within the community. The collective resources of the network supersedes any single contributor and in this way the global community is not only represented, but is engaging with each other to produce the end result.

Fresh material can still be sourced according to editorial needs from this global talent base or locally. The editor becomes more akin to a group facilitator managing the input of outsourced writers and creators. Ideally contributors will be in large asked to submit local content – reviews, news, etc that they would already be submitting to their own websites or publications. EnTRANCE would co-publish this material and in lieu of a fee, would include the contributors contact details and the vehicle the data is co-published in, most likely with it’s banner or hyperlink attached so the readers of enTRANCE can follow up in more detail the source of the local content.  In this way we also build feedback loops uniting the reader base of each individual community with enTRANCE and back again, drawing new readers to each micro community through the enTRANCE vehicle.Editorially we are not limited by this existing Trance media network and can outsource and commission new material above and beyond what these communities already have on offer or to fill gaps in the content that they don’t offer.  Many feature articles may have to be commissioned separately but can draw upon this talent base and global perspective, too.   We can also incorporate this network into new source material for theme issues, special events and other matters, but at it’s  core this global open source distributed network model is the best hope for enTRANCE to have a global reach and reportage at minimum costs. 

1.7 COPYLEFT PROVISIONS UNDER “CREATIVE COMMONS” .ORG

Creative Commons.org provides a varying scale of public licenses to allow creators to retain copyright of their work and still have it available for distribution and dissemination in non-commercial vehicles like EnTrance magazine.  We provide a stock ad for Creative Commons every issue that also serves as public notice of the “Copyleft” copyright for all our contributors - “Attribution-NonCommercial-NoDerivs 2.0” This means  readers are free to copy, distribute, display and perform the work under the following conditions: ATTRIBUTION. You must give the original author credit. NON COMMERCIAL. You may not use their work for commercial purposes. NO DERIVATIVE WORKS. You may not alter, transform or build upon this work.  *  For any reuse or distribution, you must make clear to others the license terms of this work. *  Any of these conditions can be waived if you get permission from the copyright holder. *  Your fair use and other rights are in no way affected by the above. This is a human-readable summary of the Legal Code (the full license is viewable @  http://creativecommons.org . If a contributor wanted to run their contribution with a different license – for instance totally public domain instead of the blanket “Attribution-NonCommercial-NoDerivs 2.0”  then they simply fill out the contributors details on the entrancemagazine.com website > contributors page, and on step 3 select their Creative Commons license and attach that logo to their page on their contribution. 

1.8 HOW DOES THE ONLINE CCMS (CREATIVE CONTENT MANAGEMENT SYSTEM) WORK?

The CCMS is designed to facilitate the online contributions of the digital magazine and lay out the contents into a template for final production. As such it must be fluid enough to handle different content submitted and according to different briefs for different clients.  At full functionality the CCMS system can act as the digital publishing house to pool content and create the magazine template online, via distributed, autonomous contributors across the world.

For a full instruction manual on working with CCMS see the document “CREATIVE CONTENT MANAGEMENT SYSTEM – A USERS GUIDE, available online from http://www.paperfreepress.net/ccms_usersguide.doc

2.0
STRUCTURE OF ENTRANCE DIGITAL MAGAZINE

Format

EnTrance is a bi-monthly, 96 page digizine, including  ads. We have a set number of sections and content each issue that is scalable and works around ad space. We can expand more or less pages as needed. Various quality versions  can be made available  on the website for download – LOW res, typically 2.7 meg; MED res, typically 6 meg, above that the image quality is the same. An average page with background template image or photo, any other pictures and text shouldn’t be above 50k to keep overall magazine file size down.

Text
Space is of the essence here, so keep your articles to roughly 1000 words for a feature, and a lot smaller for music reviews, event reviews, etc. One full page in en•trance equals about 350 words. Editorial will trim submissions where necessary, but never to the detriment of your voice or point. Any major trimming will be discussed with you before publication.  Text needs to be submitted electronically (Word document for PC or Macintosh), via the submissions page on the en•trance website or as arranged to the editor. If your text has an accompanying image, make sure to label both of them clearly and similarly, so we can easily tell what goes with what.

Images
PHOTOS
The Global Trance Community is one of the most visually dynamic modern cultures on the earth. Our celebrations – both indoors and outdoors, include avant guard installation art, costumes, installations, people and performers, as well as some amazing natural landscapes and earth imagery. We’re looking for photos that reflect both parties, the people and the lifestyle of our tribal resurgence, for use with features and to supplement articles and the photo spread section of the magazine, or for later use in our photobank. You will be fully credited for each photo you submit and your work will be available for global download. 

High-resolution JPEG files are preferred for graphics. Once again, if your image has accompanying text, make sure to label both of them clearly and similarly, so we can easily tell what goes with what.

ARTWORK

The Visual iconography of Trance should no longer be limited to the past – that is, the tie die psychedelic look of he 60s or the fractaling psy that typified the early rave and Trance era of the 90s. Many artists we’ve printed before make psychedelic imagery that could be used as installation art on the dancefloor, or reflects the Trance community in the 21st century. Psy is of the mind – so get creative!

entrance wants cutting edge psychedelic and tribal artwork for our digital magazine. Single psy imagery can be used as background templates for our ongoing sections, as well as spot imagery as needed throughout the mag and website. If you have a portfolio of work available on the web and it reflects Trance culture you might also like to submit to the Visual Artist section for a spotlight on your work. 

High-resolution JPEG files are preferred for graphics. Once again, if your image has accompanying text, make sure to label both of them clearly and similarly, so we can easily tell what goes with what.
SOUND
Please first supply a link to the music file, or send a demo cd to PO Box 49 Elwood Victoria 3184 Australia.

2.1
CONTENT SECTIONS
en•trance  has evolved a broad group of regular sections that appear in every issue. Because of the voluntary nature of many contributors, pressures in sourcing material and the number of ads cutting into editorial content, some sections may be deleted or added to as needed. In general en•trance is a 96 page bi-monthly publication. The regular section contents, in order of appearance and average page length is as follows:
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CONTENTS PAGE

1 pg with photo










EDITORIAL and SKITE
 2 pages with background pic






PHOTOSPREAD

4 pages photo essay









WORLD NEWS










 

JOURNEYS in SYNAESTHESIA  (FEATURE1)







FEATURE 2/ 













FEATURE 3 1200 words max to be confirmed








SUBSCRIBE PAGE/ COMPETITION PAGE / needs new PHOTO each issue




GREY MATTER 












MUSICMAKER 1/ 1000 words






2 MUSICMAKER 1000 words

3 MUSIC MAKER 1000 words

4 MUSICMAKER 1000 words

LABEL PROFILE 1000 words 

VJ PROFILE   1000 words

INDUSTRY PROFILE    1000 words

TEKNOWLEDGY COLUMN   350 words

EVENT REVIEWS 
350 words

EVENT REVIEWS 1 pg

DVD review 1 pg   350 words

ARTIST PROFILE 4 pages 500 words - 700 words mainly image based 

SITE TRANCE 2pages 

MUSIC REVIEWS 4 to a page with pics 

MUSIC REVIEWS pg 2

MUSIC REVIEWS pg 3

MUSIC REVIEWS pg 4

MUSIC REVIEWS pg 5

MUSIC REVIEWS pg 6

FRESH BEATS around 4 pages varies

13 MOONS Mayan calender info 2 pages

EVENT LISTINGS  4– 6 pages varies; same template but different backgrounds each issue

BACK COVER photo to be sourced same text as always with url and banner.

COVER
The cover is sourced by the editor from contributors  or artists that best reflects the theme of each issue. 

CONTENTS PAGE
The TOC is done last when the magazine is fully  laid out. Each section is the same and a rough TOC could be generated from the CCMS if content doesn’t change, then page numbers added to it last. When set, the TOC can be cut and pasted and edited for the TOC on the website download page. A background photo that fits the theme changes each issue in the background, at 50% opaque or more.

EDITORIAL and SKITE
This is a two page spread every issue, The templates are set and basically a landscape picture that fits the issues theme is selected for this section and fills the two pages. The editorial is 300 words maximum written by the editor to reflect current issues and/ or the theme, editorial@entrancemagazine.com . The Skite box is generally the same each issue but for a flourish change the quote each time in the bottom indica, and it too can reflect the theme. If new staff/ email addresses are added or changes, change it here. They should all be hyperlinked already. The TRIBE.net listing is also listed here the same every issue. Any errata, apologies or other editorial matters should be dealt with on these pages.

BASE TEMPLATE TEXT for SKITE:
Copyright for all articles and images within en•trance remains with the creator of the work as licensed under Creative Commons  -  http://www.creativecommons.org. The views expressed in en•trance are always those held by the creator of the individual piece of work and are more often than not but not necessarily supported by the en•trance crew! “Do not adjust your mind- it is reality that is malfunctioning”- Robert Anton Wilson.  All web links in en•trance are accurate as of going to print. We publish bi-moonthly; this edition  runs from  Gregorian/  August -  September   :::  Photos throughout this issue courtesy of WEBGRRL   webgrrl@ozdoof.com
en•trance  magazine is expanding its online community to further integrate our  magazine with your digital lifestyle. Join our fast growing Tribe.net community to meet other global Trance lovers and to feedback your thoughts and engage with the Global Trance Community. In this interdependent world all our words and thoughts have an effect, and your contribution is welcome and needed!

http://entrancemagazinetrybe.tribe.net
PHOTOSPREAD

The photospread is the introduction to the magazine and follows the theme every issue.  Sometimes it can be a photoessay, other times it might just be quotes against pictures, the point is not too much text and easy on the eye, a chance to gently enter the magazine. Photos are liased from the photoeditor – photoeditor@entrancemagazine.com for inclusion in this section and laid out by the art director ,  art@entrancemagazine.com  . It is generally four pages, one photo for each page, but is scalable according to overall magazine needs.

WORLD NEWS

Can you write about what's happening in your local scene? We need ongoing world news content and it only has to be up to 350 words. The music and the parties most definitely – especially  on the type of trance or changing styles of music, new genres springing up, new styles etc. Harrassment from the cops? A change in the vibe of the community? New drugs, new headspaces, new technologies??? We're  chasing the new, as well as the happenings, parties and events, and want your community to have it's place in our global roundup. Any photos are also appreciated and much needed to show your local flavour.  350 words maximum plus one pic.

JOURNEYS IN SYNAESTHESIA (FEATURE 1)
JOURNEYS is the lead feature in every issue and explores “tribal, shamanic  and ritualistic of Trance culture”. Feature articles are generally sourced from leading writers and personalities within the Trance Community, but we are also open to new submissions. 

Sourced by  musiceditor@entrancemagazine.com
FEATURE 2

Features are 1200 words maximum and can be less for a shorter article according to overall space per issue. Features look at Trance Culture as a whole or on different aspects of the whole from a journalistic point of view. Sometimes they talk about issues the Trance community shares but aren’t set in the Trance World at all. They can be academic, light hearted, controversial, insightful, inspiring and more. They often talk about what’s happening with Trance as a movement, ideological issues like the law, drugs, spirituality, politics, activism, consciousness, environmentalism, fashion, and much more. Check out our downloads page for a list of contents of previous issues features so as not to duplicate content, and if you haven’t started writing yet it might be a good idea to contact an entrance editor first to discuss your themes and direction with your article. Sourced by  editorial@entrancemagazine.com
FEATURE 3

FEATURE 3 is the scalable feature 1200 words or less. To compliment the other features it is often smaller, theme based to fit the issue or a self contained section eg Festival Guide, Women in Trance Special etc. as needed. According to space requirements it could even be cut entirely if needed. Shorter articles from 350 – 700 words are welcome, that may focus on more intimate aspects of the community, or people, artists, events and news in the Global scene that don’t fit a full feature. They may be offbeat, funny, curious, or plain weird, as long as they will be of interest to the community at large. Sourced by  editorial@entrancemagazine.com
SUBSCRIBE/ COMPETITION
In the past both SUBSCRIBE and COMPETITION have had their own page;   if space requires both could be condensed to a half page each and a full page together. Their templates and text are added to a photo or picture that reflects the theme. Sourced by  editorial@entrancemagazine.com in conjunction with advertising  and the publisher.
GREY MATTER

Is an ongoing column that looks at the brain and what we take into it and how that alters our perceptions of reality. Drugs, chemicals or sacraments – the intention of the user often decides the label. Grey Matter covers legal issues, dosages, usage and responsibilities, spiritual connections and more.  

Is open to submissions from knowledgeable contributors. Due to sensitive nature of subject material care is required for solid information. At the moment Erowid.org hosts a lot of drug related material that is open for repackaging as long as you don’t quote the entire original document. Terms are set out on their site. Non commercial use is required,  as is attribution.  GREY MATTER is a  2 page section maximum 700 words, plus pictures. Sourced by  editorial@entrancemagazine.com
MUSICMAKER 

Specifically interviews leading Trance DJs and musicians from all over the world. Word count can vary according to interviewee and content, but is generally no more than 1000 words over three to four pages max, with photos. Sourced by editor and may parallel a tour, recent release or label request etc. We try and have four Music Makers  every issue – no more, but for space requirements it could drop to 3 if needed.  Sourced by  musiceditor@entrancemagazine.com
LABEL PROFILE
Is a review and / or interview with the people behind  a Trance related music label. No more than 700 words plus a few accompanying images over two to three pages. Sourced by  musiceditor@entrancemagazine.com
INDUSTRY PROFILE

Looks at people in the Trance industry, from musicians, Djs, label executives, Vjs, festival organisers, artists and more. Word count can vary according to interviewee and content, but is generally no more than 700 words. Industry Profile  sometimes overlaps with Label Profile and one or the other may be dropped if needed for space requirements. Sourced by  musiceditor@entrancemagazine.com
VJ PROFILE

Specifically interviews leading Trance VJs from all over the world. Word count can vary according to interviewee and content, but is generally no more than 700 words. May be incorporated into part of the Visual Artist Profile or be a more random back up content for future issues as needed. Sourced by  musiceditor@entrancemagazine.com
VISUAL ARTIST PROFILE


We like to spotlight visual artists who work in multiple mediums relating to Trance Culture. This may be people who make fluro décor, installation artists, psychedelic artists in paint and brush or photoshop, whatever the medium as long as it feeds back into Trance culture. Interested artists can send links to their site or samples of their work and we will send some interview questions to be answered to accompany your art and artist profile. Sourced by  editorial@entrancemagazine.com or  musiceditor@entrancemagazine.com or open to submissions.

ONLINE RADIO PROFILE

A new section that profiles a figure in the online radio Trance world. One page, 350 words plus picture and or logos. This can be a forum for the presenters of the radio shows to introduce themselves and what they do and play, and what’s happening in the online radio world, rather than an interview of the presenter themselves. Sourced by  musiceditor@entrancemagazine.com
TEKNOWLEDGY REVIEW

A new column that spotlights technology in the Trance Community. This might be physical hardware, music making software, synths, speakers, multimedia  or whatnot that is of interest.  1 page  350 words plus picture maximum. Sourced by  editorial@entrancemagazine.com or  musiceditor@entrancemagazine.com or open to submissions.

DVD REVIEW

1 pg 350 words per review,  plus pics. Open for submissions for DVDs that interest or reflect the Global Trance Community. Artwork, movies, multimedia  etc. If approached by a supplier to review a DVD a promotional copy will be needed for the reviewer. Sourced by  editorial@entrancemagazine.com or  musiceditor@entrancemagazine.com or open to submissions.

SITE TRANCE

Is always open for reviews and suggestions of cool sites that would be of interest to the Trance community. It doesn’t have to be all music related – it might be fashion, art, writing, tech, culture, miscellania  or the un-describable – you submit it and we’ll have a look. We only have room to publish a few reviews each issue amongst the millions of websites, so pick the best and most relevant to Trancers. Can be cut as needed for space issues. 2 reviews to a page, 4 to a doublespread, and it’s often easier to lay out 2 page spread than one. Reviews must be no longer than 175 words and should include a small pic relating to the site.  Sourced by sitetrance@entrancemagazine.com
MUSIC REVIEWS

Reviews of latest Trance music releases. They must be recent (at least within the last 6 months) and be no more than 175 words with an accompanying image of the release. We will review any release large or small so it’s a great chance to get known as well as critically and honestly write about Trance music. Sourced by  releases@entrancemagazine.com
EVENT REVIEWS

A great event review is more than a listing of who what when when why. A great event review recreates the vibe and atmosphere of the event and gives the reader not just an idea of what went on but a burning desire to have been part of it. Write from the heart what made this party special and what it is about it you want to share with readers. We only have limited space but want to represent the funkiest Trance parties around the globe. 350 words maximum and photos essential. Sourced from submissions and editorial network   musiceditor@entrancemagazine.com
FRESH BEATS

A listing of the CD releases in the previous two month period. Usually over two to four pages in spreadsheet form and compiled by the music releases editor – musicreleases@entrancemagazine.com
EVENTS LISTINGS

There are hundreds of parties and events going on in the Global Trance Community every week, and this is your chance to see them all in one spot. Perfect for the global Trance traveller and armchair Trancer  alike! Our embedded hotlinks within entrance digital magazine allow you to click on an event listing and be taken directly to it’s website for more detailed information. 4  pages on average; same template but different backgrounds each issue, if possible photos that reflect the theme, opaqued in InDesign to about 30 – 40%,  allowing text on top to dominate.  Presented in spreadsheet form and open for submissions, email   events@entrancemagazine.com
Please include the Event Name/ Country/ Genre/Field/Area/ 

Date Start/ Date Finish/Time Start/Time Finish/Venue + Address

Email/ Website

MAYAN CALENDAR 

An ongoing section of 3 pages that explains the Mayan glyphs / hororscope for the 2 months. Content is created from the Mayan Glyphs .psd file ready to go. Articles on Mayan matters as relates to Trance culture are also appropriate here.

BACK COVER/ NEXT ISSUE

Photo sourced from contributions of the issue that fits the theme. Overlaid with  skite box for next issue with details as needed by editorial.

___________________________________________________________

OTHER
For any other information relating to Entrance Digital Magazine and submissions  or ideas you would like to develop further into material,  please contact   editorial@entrancemagazine.com
DOWNLOAD TRAK
This is a section that is about to be implemented and is still developing. A collection of links to the hottest Trance music FREE downloads from the music labels and artists themselves. To add your own download link simply fill in the fields below. You must be the author/ owner / promoter or label publishing the trak, and it must be available for FREE download.

Trak Title/ Artist/ Album title/ File Format/ File Size/ File URL/ Trak Time/ Trak Info URL/Artist URL/ Artist Email/ Trak Description

3. PRODUCTION SCHEDULE

EnTrance magazine is a bi-monthly publication that comes out the first week of every second month. Submissions and Advertising deadlines are the 20th of each month prior to publication. The schedule below is designed to give optimum time from contributor deadline to publication for the magazine to be laid out. There are always late submissions over deadline, but training   contributors  that the 20th of every second month is the time is crucial to giving enough lead time to the production. There is generally a whole week from the 20th – 27th for late contributions before the Production phase begins but this is not to encourage late content, merely a buffer zone. Crucial, of course, is sticking to publication time as advertised to build up a regular rapport with readers and enabling advertisers to maximise their  return for advertising. 

ISSUE 08 -  RETURN of the FEMININE  Oct/Nov 04

Due out Monday October 4th.

SUBMISSIONS deadline 20th September

Sat 25th September/ Sun 26th/ Mon 27th/ Tues 28th/ PRODUCTION

Tuesday 28th September  LAST PRODUCTION. 

Sat 2nd Oct and Sun 3rd Oct PROOFING and LINKS. PUBLISH Mon 4th.

ISSUE 09 – ALL TOMORROW’s PARTIES   Dec/ Jan 05

Due out Monday December 6th
SUBMISSIONS deadline Sat 20th November

Mon 29th Nov – Fri 3rd Dec PRODUCTION

Sat 4th and Sun 5th Dec PROOFING and LINKS

Monday 6th Dec  LAST PROOF and PUBLISH

________________________________________ 

ISSUE 10  -  TRANCE FORMATION  Feb/ March 05

Due out  Monday 7th Feb

SUBMISSIONS  deadline Thurs 20th Jan 05

Mon 31st – Fri 4th Feb PRODUCTION

Sat 5th and Sun 6th Feb PROOFING and LINKS

Monday 7th Feb 2005   LAST PROOF and PUBLISH

ISSUE 11     PSYBERDELICA 
April/May 05
Due out  Monday 4th April 2005

SUBMISSIONS  deadline Sun 20th  March 05

Mon 28th March – Fri 1st April   PRODUCTION

Sat 2nd and Sun 3rd April PROOFING and LINKS

Monday 4th April  2005   LAST PROOF and PUBLISH

ISSUE 12     PLANET BASS

June/July 05

Due out  Monday 6th June

SUBMISSIONS  deadline Fri 20th May 05

Mon 30th – Fri 3rd June  PRODUCTION

Sat 4th and Sun 5th  June PROOFING and LINKS

Monday 7th June  2005   LAST PROOF and PUBLISH

ISSUE 13 – MAGICK MOVES  Aug/ Sept 04

due out Monday August 1st. 

SUBMISSIONS deadline Wed 20th July

Mon 25th July / Tuesday 26th / Wed 27/ Thurs 28th/ Fri 29th– PRODUCTION

Sat 30th and Sunday 31st PROOFING and LINKS. 

Monday August 1st LAST PROOF and PUBLISH.

